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Vyznam

Vykony Zelezniéni osobni dopravy Mobilita jako integralni soucast cestovniho
Podil cestovniho ruchu na hrubé pridané hodnoté (%) ruchu
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Obsah

— Analyza a reSerse studii a publikaci na téma HSR a cestovni ruch

— Key word ,High Speed Rail“ — pfes 2 tis. zaznamu ve WoS
— Ve spojeni s ,tourism® pouze 70 Clanku
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Vyzkumne problemy

Tourists’ behaviour and its changes

— Tourists” decision-making process (e.g., transport choice, destination choice)

— Tourists” consumption patterns (e.g., average number of stays, tourists” preferences)

— How does HSR availability affect destination choice? (Lack of significant impact at the
local level. However, it can have an effect on the tourists' choice to visit neighbouring cities)

Destination competitiveness and tourism development

— Enhancing destination’s accessibility (e.g., functional-spatial arrangement, attractiveness)

— Enhancing spatial competition (e.g., dealing with new tourists” consumption patterns)

— How does the availability of HSR promote further tourism development? (It gives
value to already known and popular tourist destinations; a surprising result is that several
authors have found a decrease in the number of overnight stays).
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Vliv na vyber dopravniho modu

Transport choice

— Air transport vs. HSR

Albalete, D.; Bel, G. & Fageda (2015). Competition and cooperation between high-speed rail
and air transportation services in Europe

Table 3
Descriptive statistics of largest airports in each country (data for 2010).

Hub Mational Intermnational Total frequencies Share dominant High speed rail
airport destinations destinations [national + international) dirline station at the
with non-stop with non-stop airport
services services
Madrid YES 21 164 211,859 50% (Iberia) NO
Barcelona NO 22 133 130,394 22% (Vueling) NO
Paris-CDG YES 15 229 228256 59% (Air France) YES
Paris-ORY YES 31 104 111,520 54% (Air France) NO
Rome-FCO YES 19 165 159,602 45% (Alitalia) NO
Milan-MXP YES/NO? 6 133 85,470 24% (Easyjet) NO
Frankfurt YES 14 244 218,664 63% (Lufthansa) YES
Munich YES 19 181 185,159 65% (Lufthansa) NO

* Milan MPX cannot be considered a hub airport after Alitalia ceased offering connections and long distance flights in 2007.
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Vliv na vyber dopravniho modu

Transport choice

Zavery

— Ukazuje se, ze pritomnost HSR ngmé vliv na sniZeni pocCtu spoju
(s vyjimkou vnitrostatnich letu ve Spanélsku).

— K vetsimu poklesu dochazi na letistich, ktera neslouzi jako huby
(vyjimkou je Nemecko).

—V pripade letist s velkym podilem transitu, je ubytek pasazéru
vyssi tam, kde neexistuje primeé napojeni na sit VRT
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— In Japan (pioneering HSR since 1964) a rapid fall in airline transportation was noted after the
extension of the HSR network. According to Taniguchi (1992), HSR was more competitive
over distances of less than 438 miles

— In the case of the Madrid—Seville route, the share of air traffic fell from 40% to 13% between
1991 and 1994 (European Commission, 1996, Park and Ha, 2006). More recently, in 2009,
the Spanish AVE enjoyed 85% of the market share on the Madrid—Seville route, more than
70% on the Madrid—Malaga route, and around 50% on the Madrid—Barcelona line in 2009

— For example, between Seoul and Daegu the number of monthly air departures fell from 517
to 293 prior to the entry of HSR and 2 months after the entry they were down to just 183 (Suh
et al., 2005). These figures are consistent with those of Park and Ha (2006). Similarly, in
Taiwan, the market share held by air services between Taipei and Kaohsiung fell from 24% to
13% following the introduction of HSR services (see Cheng, 2010).

— In China, according to the managing director of the country’s General Administration of Civil
Aviation (CAAC), around 50% of flights over distances of less than 310 miles and about 20%
of flights between 500 and 620 miles became unprofitable in 2009 as a result of competition
from HSR services. MUNI

ECON


https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0155
https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0065
https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0120
https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0150
https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0120
https://www.sciencedirect.com/science/article/pii/S0966692314001513#b0035
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Faktory volby destinace

Destination choice

Hlavni faktory volby mista pobytu

Table 4.1. A typology of vacation decision items.

Decision item

Definition

Accommodation

Accompaniment

Includes lodging but also the general infrastructure of the
place of stay: pool, tennis, disco, etc.
People with whom one spends one’s vacation

Activities What people do during their vacation time: sports, cultural
visits, reading, entertainment, etc.

Attractions Types of attractions the vacationer visits: museum, cities,
monuments, national parks, events, etc.

Budget and Amount of money that is spent on vacation and the way it

expenditures is spent

Destination Place(s) where the vacation will be spent

Duration Duration and timing of the vacation

Formula Global type of vacation: staying in one spot or touring,
sea or mountains, city or countryside, etc.

Meals Eating patterns: what and where one eats for breakfast,

Organization

lunch, dinner
The way the vacation is organized and reserved: by
oneself, by a travel intermediary, by friends, etc.

Period Period of the year when one goes on vacation

Purchases Anything that is purchased and/or taken back home from
one’s vacation: souvenirs, self-gifts, postcards, photos,
etc.

Route Route that is followed to reach the vacation destination

Tour Destination area that is visited, and route that is followed
for that purpose

Transportation Transportation modes used to reach the vacation

Vacation style

destination and to make excursions there

Vacation lifestyle, which is more particularly characterized
by the comfort level of the vacation and the level of
integration in local life

Table 5.1. Evolution of the emergence of vacation subdecisions (number of

occurrences in the interview transcripts).

Vacation subdecision t t, ty Total
Accommodation 59 66 34 159
Activities 49 60 36 145
Piriﬁ 52 54 39 145
Accompaniment 55 39 30 124
Duration 33 44 42 119
Tour 22 27 27 76
Route 18 28 28 74
Attractions 21 23 20 64
Budget and expenses 18 27 15 60
Meals 18 27 15 60
Organization 25 16 13 54
Purchases 14 18 16 48
Formula 21 10 1 42
Vacation style 7 3 3 13

Pramen: Decrop (2006). Vacation Desicion Making

—
p—

ITREGEP

i
rmi

(QED I e
O =
— =i



Faktory volby destinace

Destination choice

Hlavni poznatky

— HSR nema pravdépodobné zadné primé ucinky na volbu destinace (napr. Albalate & Fageda,
2016; Guirao & Campa, 2016)

— Ale muze mit vyznamny vliv na vybér navstévy okolnich mést (Pagliara, La Pietra, Gomez a
Vassallo, 2015) — case Madrid a okolni historicka mésta.

— Podle autoru Albalate, Campos a Jiménez (2017) jsou minimalni nebo dokonce negativni
ucinky omezeny na velka mesta.

— Naopak muze pozitivné ovlivnit business segment v dusledku rustu komfortu a snizeni

nakladl na €as cestovani (Albalate, Campos, & Jiménez, 2017).
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Cestovni a spotrebni zvyklosti

Tourists” consumption patterns

— Délka pobytu

— It can affect the length of stay and allows a higher degree of flexibility. HSR tends to reduce
the number of nights spent by tourists at the destination (Gutiérrez, Miravet, Saladié, &
Clavé, 2019)

— Frekvence navstev

— The development of tourism in served destinations is finally conditioned by the
strategy of the railway operator. It can foster a dynamic tourism especially in the
short term through commercial actions (promotional tickets, etc.) (Delaplace 2012a)

— Spotrebitelské preference

— Results highlighted that no specific tourist profile is associated with HSR (Gutiérrez &
Ortunio, 2017)
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Funkéneée-prostorové usporadani cestovniho ruchu

Efekty realizace sité vysokorychlostni zeleznice na rozvoj cestovniho ruchu

— Wang, D.-G., Niu, Y., & Qian, J. (2018). Evolution and optimization of China's urban tourism
spatial structure: A high speed rail perspective. Tourism Management, 64, 218-232.
doi:10.1016/j.tourman.2017.08.010

— Wang, X., Huang, S., Zou, T., & Yan, H. (2012). Effects of the high speed rail network on
China's regional tourism development. Tourism Management Perspectives, 1(1), 34-38.
doi:10.1016/}.tmp.2011.10.001

— Yin, P., Pagliara, F., & Wilson, A. (2019). How Does High-Speed Rail Affect Tourism? A Case
Study of the Capital Region of China. Sustainability, 11(2), 472. doi:10.3390/su11020472

— Wang, D., Wang, L., Chen, T., Lu, L., Niu, Y., & Alan, A. L. (2016). HSR mechanisms and
effects on the spatial structure of regional tourism in China. Journal of Geographical
Sciences, 26(12), 1725-1753. doi:10.1007/s11442-016-1355-3
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Funkéneée-prostorové usporadani cestovniho ruchu

Efekty realizace sité vysokorychlostni zeleznice na rozvoj cestovniho ruchu

Vlysokorychlostni Zeleznice Peking — Sanghaj

(a) Before Beijing HSR  (b) After Beijing HSR  (c) Before Shanghai HSR ~ (d) After Shanghai HSR — zkouma uéinky HSR na
prostorovou strukturu regionalnich
turistickych toku (s vyuzitim sitové
analyzy)

— rozebira mechanismy, jimiz HSR
ovliviuje regionalni turistické toky
— Matthewuv efekt
— filtradni efekt
— difuzni efekt
— efekty prekryti
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Funkcéne-prostorové usporadani cestovniho ruchu

Efekty realizace sité vysokorychlostni zeleznice na rozvoj cestovniho ruchu

Zména dostupnosti a dopady

na poptavku cestovniho

ruchu
(a) Spatial distribution of Beijing tourism destination (b) Spatial distribution of Beijing tourism destination
choice before HSR B choice after HSR
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Funkcne-prostorové usporadani cestovniho ruchu

Filtracni efekt
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(b) Differences of tourism destination
development after HSR

risem resaree

FiltraCni efekty se projevuji pfedevsim v zazemi silnych zdrojovych trhu, kde

Jjsou lokalni cile nahrazovany atraktivnimi, ale vzdalenymi destinacemi
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Funkéneée-prostorové usporadani cestovniho ruchu
Difusni efekt
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Difusni efekt se projevuje tam, kde HSR posiluje regionalni cilové destinace, které novy zdroj
poptavky dale prenasi do vysoce atraktivnich lokalit (pfedpokladem je dobré dopravni spojeni)
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Funkcéne-prostorové usporadani cestovniho ruchu

Efekt prekryti
(a) Before HSR (b) After HSR
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Move fast, travel slow: influence of high-speed rail on
tourism

HSR vykazuje na stredni vzdalenostsi T

velmi dobré vysledky emisi CO2,
nejméné o 50 % lepsi oproti letecké a e | o 8

Net effect
HSR triggers induced demand, raising the travel volume by 16.9%

with an intensity of 23.29 kg/trip.
HSR reduces the carbon emissions of transfer demand from 26.65 kg

to 19.31 kg per trip.

automobilové dopravé (konvenéni ’
pohon) pighiiie [

23.9kg 19.31kg

U ostatnich konkurenénich druhu i
Ve‘r(ej n é d O p ravy, kte ré Jezd I’ n a | md:::;‘;:::;a'%"T:]:‘;;i:e:and Net effect = 16.9%*23.29+83.1%*(19.31-26.65)=-2.16 kg per trip

Population) |: i Noinduced

podobné vysledky, a to za | emiin

Carbon intensity ; i l

predpokladu dostatecne poptavky a
tedy vytizeni kapacit.

elektfinu, mize HSR vykazovat ol 8

26.65kg
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Zavery

— ZjiSténi tykajici se siti HSR a jejich dopadu na rozvoj cestovniho ruchu nejsou zcela
jednoznacne.

_ Uginky HSR na poptavku v cestovnim ruchu jsou problematické (vliv na vykony cestovniho
ruchu, pfinosy vs. naklady).

— Pozitivni ucCinky jsou patrngjSi u destinaci se stavajicim vysokym potencialem cestovniho
ruchu (kulturne-historicky a obchodni cestovni ruch, akce)

— Kvalita propagace destinace muze zvysit pozitivni HSR efekty. Vysledky ukazuji, ze HSR
muze byt pro zazemi mést pfinosem (atraktivni lokality). Pozitivné pusobi zejména na
meéstskeé destinace. Z tohoto hlediska muze HSR posilit vztahy mezi mésty a predstavovat
rozvojovou prilezitost pro vetsSi mésta.

— Vysledky vSak jasné ukazuji pozitivni ucinky turistickych destinaci na poptavku HSR.
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